montana and ware
VWEB SOLUTIONS

Web Marketing - Advertising - SEO - Web Analytics - Social Media Strategy

www.montana-ware.com santiago.montana@montana-ware.com 215.279.1334
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Montana and Ware Web Solutions, LLC is an advertising agency that focuses on web strategies for
bilingual businesses. We specialize in Web Design / Web Development, Search Engine Optimization,
Web Analytics and Advertising Services that include Brand Development, Graphic Design and Electronic
Communications in Spanish and English.

At Montana and Ware Web Solutions we are driven by the promise of success that arises out of a
collaborative relationship with our clients. We like to listen, exchange ideas, and deliver insightful

business solutions and marketing intelligence.

Our methodology helps to establish business objectives, discover different segments among our
clients’ customer base, identify the right messages for different groups and compare success metrics
on different advertising platforms. Once we develop a solid web marketing strategy, we help our clients
select and implement the appropriate software tools and manage their ongoing marketing efforts.

Advertising Marketing

Competitive Analysis

Graphic Design and Motion Graphics
Brand Development

Bilingual Communications

Web Design

Social Media Strategy and Execution
E-mail Advertising

Web Analytics

Integration of Content Management Systems
Information Architecture

Multivariate Testing and Targeted Content
PPC Advertising

Search Engine Optimization

Integration of Customer Relationship
Management Systems




Strategic Marketing




Our Approach

Prior to starting any engagement we meet with our clients to discuss the reach of their marketing efforts
and discover opportunities with respect to social media campaigns, search engine optimization, e-mail

marketing and traditional advertising.

The diagram below illustrates the typical approach that we follow. The first step is to assess our clients’
business performance, establish goals and develop a marketing strategy. Once we identify the path
that our clients need to follow, we explore the need to work on the remaining 3 phases, where we
recommend software tools, execute marketing campaigns and monitor ROl and web trends.

Monitor
Collect, analyze and report
customer insights to

improve user experience.

Execute tactics and
campaigns that accomplish
specific business objectives
and provide engaging
customer experiences.

montana and ware

WEB SOLUTIONS

Develop online marketing
strategies and align
business objectives with
the tools, campaigns and
metrics for success.

|dentify and implement the
software and systems to
enable key business and
marketing processes.




Strategic Thinking

Web marketing can be one of the most cost effective methods of promoting any business and we
usually recommend the development of a marketing strategy that uses a data-driven approach. We use
Google Analytics and Omniture* to measure the impact of any marketing initiative.

The following five steps offer a high-level view of the engagement that we typically establish
with our clients.

Step 1- Discovery

Where do you want to go?

Step 5 - Measure and Adjust

Recurrent management
of marketing campaigns.

Assessment

Where are you now?

Step 4 - Campaign Playbook

Who does what and when?

‘ Strategies and Tactics

What is the plan to reach your goals?

*We work with subcontractors who specialize in the implementation of web analytics software.




Sample Reports

Who are you? What is different about you? How much? When?

What do you do? Are you the best value for me? Should | do it again?
What is the appeal?

Purchasing funnel.

Marketing & Sales Category Awareness  Consideration Interest Preference Purchase
Website Content .
Landing Page Testing (Multivariate) .

Search Engine Optimization

Link Building
Pay Per Click (Google)

Pay Per Click (other sites) v
Blogging on external sites
Social Media & User Generated Content

Affiliate Marketing

Banner Advertising v
E-mail marketing (known groups)
E-mail marketing (broadcast)

Widgets and Free Application/Tools

Text & Mobile Marketing

Video

Most Effective Highly Effective Moderately Effective v Occasionally Effective . Rarely Effective

A typical audit of tactics by stage in the purchasing funnel.




Sample Reports

A screenshot of the social media listening dashboard.
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Sample chart for the metrics of success.

Funnel Consumer Behavior Typical Key Performance indicator
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*Delivery of these reports is contingent upon the
installation of analytics software. Some scenarios
may not apply to all clients.




Advertising Portfolio




Magazine Ads

ON THE PLANET'

# 10 MILES & 20 OBSTACLES
#10,000 FARTICIPANTS

PROBABLY THE
TOUGHEST EVENT ON THE PLANET

* 10 MILES # 20 OBSTACLES #10,000 PARTICIPANTS

1 PROBABLY THE

TOUGHEST EVENT
ON THE PLANEY

# 10 MILES + 19 OBSTACLES
410,000 PARTICIPANTS




Web Banners and Cell Phone Ads
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PROBABLY THE TOUGHEST EVENT ON THE PLANET TOUGH MUBDER

PROBABLY THE TOUGHEST EH'INI L ll-IE PLANET

10 MILES » 22 0BSTACLES [IIEERE

CLICK TO REGISTER

10 Mi ES » 21 OBSTACLES

CULK FOR MORE INFO




Facebook Profile Images
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Tough Mudder
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TOUGH MUDDER

Show:
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Tough Mudder is Ironman meets Burning Man, and it is coming to
California! Our 10-12 mile obstacle courses are designed by British
Special Forces to test all arcund strength, stamina, mental grit, and
camaraderie. Forget finish times. Simply completing a Tough Mudder
is a badge of honor. All sponsorship proceeds and participant
fundraising efforts support the Wounded Warrior Project.

SoCal May 28 & 29
Nor Cal September 17 & 18
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www.mattschlatter.com

MATT SCHLATTER
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Susan F. Rzucidlo

DEMOCRATIC CANDIDATE FOR PA HOUSE OF REPRESENTATIVES

"It is time to put public service back into polities”
Vote For Susan F. Rzucidlo, 158th Legislative District

www.susanforpa.com

Home ‘ About Susan Proposals Testimonials Volunteer

4 f b N A Resourceful Leader
’ v Known for Getting

Results.

Learn why Susan is running for Office Hear uhat eople are saying about Susan
he g . 3, ( _-\"--\... d the ctirren c aT i .

- Ttis alw amazing when
her ideas, flowing one
after another... Re ad Testimonials

Gallery of Images support Susan on Facebook

See the latest images of Susan's campa stz s our wall and become a
Visit Gallery §
Go to Facebook now

Susan F. Rzucidio #
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Contribute ‘ Contact Susan

Get Updates

Calendar of Events

Adult Services Resource Fair at CCIU

Downingtown, PA.
Learn mare

Primary Election Day
Dont forget to vote!
Learn more

Citizens for Climate Protection
Landenberg, PA
Learn mare

Invite Susan to speak in your community

dih i el v
Viote Var Susan F, Reaacidle, i58th Legislative District

Tarpmmin

Dedicated to ending no-bid
contracts and sweetheart deals in
Pernsylvania.”
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www.debraheffernan.com

Debra
Heffernan

DEMOCRAT FOR DELAWARE
Delaware House of Representatives, Gth District
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Bainbridge Law Center :

Bainbridge Law Center

Philadelphia, Pennsylvania

BAINBRIDGE BAINBRIDGE Law CENTER

LAW CENTER PHILADELPHIA, PENNSYLVANIA

‘ BAINBRIDGE LAwW CENTER
BAINBRIDGE LAW CENTER PHILADELPHIA, PENNSYLVANIA

PHILADELPHIA, PA



